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JAPOR Abstract (First draft)

Election researchers know very well that the voting intention in a pre-election survey is influenced by
actual political discussions and other short-term factors and therefore poorly predicts the voting behavior.
On election day long-term forces seem to gain more influence on the voting behavior and have therefore to
be included in the prediction models. The distinction between long-term and short-term forces of voting
behavior is also of strategic importance for the political parties. Investments in agenda setting and the
make-up of candidate images are the less rewarding to them, the stronger the influence of long-term
forces in the voting behavior. The opposite tendency seems to occur in Western societies however: the
influence of long-term forces seems to decline.

Long-term forces have been identified on the micro- and macro-level. Besides party identification, the
prominent concept of the Michigan school, political ideology and value orientations have been introduced
as micro-level concepts. All three variables are partly determined by the social structure. In Europe, where
political parties have emerged in reaction to the major political conflicts of the 19t and early 20th century,
these old conflicts still shape voting behavior, though to a lesser degree. A member of the working class
has typically emphasized egalitarian values, adhered to a leftist ideology and developed a strong
attachment to a socialist or social-democratic party. Religious Catholics still are attached to a Christian
party, place am emphasis on traditional values and hold a right-wing ideology at least as far as far as
gender roles and sexual morality are concerned.

Political issues and candidate images are typically seen as short-term factors though issues can be seen as
a mean for activating value orientations. The lecture will briefly discuss problems of demarcation,
operationalization, and estimation. It will then present empirical evidence for the declining influence of
the long-term forces on the voting intention.

The last section will briefly discuss the inclusion of long- and short-term factors in models for the

prediction of voting behavior.



